
bridge builders for business, civic 

and racial cooperation – a charac-

teristic that distinguishes Atlanta 

from any other city.‖ 

Russell also received Robinson’s 

Honorary Alumnus Award this past 

year. 

Along with his success, Russell 

grew more philanthropic, donating 

$1 million each to his alma mater, 

Tuskegee University, along with 

Clark Atlanta University, More-

house College and Georgia State 

University, which was used to cre-

ate the International Center for 

Entrepreneurship. 

All of these outstanding achieve-

ments contributed to Russell being 

honored with Business to Busi-

ness’s Atlanta Legend Award.  The 

following contains selected quotes 

from the article. The quotes pertain 

to Russell’s dramatic impact on 

Atlanta and come from some of 

Atlanta’s most well known names. 

"You don't meet many individuals 

that have impacted as many lives as 

Mr. Russell," says Atlanta Mayor 

Shirley Franklin. "He works every 

day to enhance the livability and 

success of the city through his de-

velopment of outstanding commu-

nities and businesses. His tenacity 

and work ethic have made him one 

of the greatest business and entre-

preneurial leaders not only in At-

lanta but around the world." 

Arthur Blank, last years Business to 

Business Legend said of Russell, 

"Herman's legacy extends well be-

yond the landmark physical struc-

tures he's helped to create. It's as 

much about how he's done it – 

through relationships and partner-

ships he's forged and the strength of 

leadership he's shown through the 

years, all of which have had an 

enormous influence in helping At-

lanta fulfill its promise. Much of 

what we've achieved as a city 

wouldn't have been possible without 

him."  

Sam Williams, president of the 

Metro Atlanta Chamber of Com-

merce, says Russell always has 

played a key role in the city's suc-

cess. "Herman is one of the great 

Herman J. Russell Sr. 
"You have to believe in yourself," Rus-

sell says. "You have to equip yourself 

for whatever the task may be. My 
daddy taught me there was no winning 

in quitting and you don't let anything 

take your eye off the ball. You can 

#ÅÎÔÅÒȭÓ "ÅÎÅÆÁÃÔÏÒ !Î Ȱ!ÔÌÁÎÔÁ ,ÅÇÅÎÄȱ 
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What makes an Atlanta Legend? 

In Herman Russell’s case it has 

been someone who has not only 

changed the physical landscape of 

the city, but also its overall com-

munity.  His company, H. J. Rus-

sell & Co., is responsible for the 

construction of some of the cities 

most well known structures like 

the Georgia Dome, Turner Field, 

Philips Arena, and Georgia Pa-

cific Tower just to name a few.   

In 1963,  Russell became the first 

black member, and then later the 

second black president of the 

Atlanta Chamber of Commerce.  

He also worked closely with Dr. 

King and became an outspoken 

patron of the civil rights move-

ment. 

Michael Hodges:  Moses Lee Reid  

Entrepreneurship Award Winner 

Gloria Hu:  Herman J. Russell, Sr. International  

Venture Award Winner 

Story on Page 2 



Gloria Hu, Michael Hodges, and Chao Xie are one step 

closer to living the American dream of owning their own 

companies. The three Georgia State University students 

are the most recent recipients of two separate business 

plan competitions sponsored by the Center.  

Hu, a Ph.D. candidate in Georgia State’s Department of 

Applied Linguistics, and Xie, a master’s and Ph.D. can-

didate in the University’s Department of Computer Sci-

ence, won the Herman J. Russell, Sr. International Ven-

ture Award. They received $10,000 for their plan based 

on an idea for SoniEasy, an Internet company specializ-

ing in leading-edge technology to create online English 

learning communities and training.   

Hodges, a recent Robinson graduate, received $5,000 as 

the winner of the Moses Lee Reid Entrepreneurship 

Award. His plan was for Home Carbonation, a company 

he started last year with $5,000 of his own money. 

Home Carbonation produces a fountain drink system 

designed for in-home use.  

Robinson alumnus Tony Calibrisi, served as one of three 

judges in the competition. Calibrisi, the 2005 Moses Lee 

Reid recipient, said that winning gave him the confi-

dence to start his own business Rx Solutions (now Lin-

ear Solutions). In addition to serving as a judge, Calibrisi 

donated $1,000 to the Center to help encourage other 

budding entrepreneurs.  

―All of the finalists were passionate about their busi-

nesses and I hope they use  

the presentations to springboard them to success as 

business owners,‖ he said. 

Overall, 19 students submitted business plans. Faculty 

from the Center for Entrepreneurship reviewed the 

plans, provided feedback for each student, and selected 

two finalists for each award.  

The Herman J. Russell, Sr. International Venture 

Award is part of Mr. Russell’s endowment which es-

tablished Georgia State’s H. J. Russell, Sr. International 

Center for Entrepreneurship. Additional funds came 

from the U. S. Department of Education’s Business 

International Education funds. The award recognizes a 

business concept or plan that is international in scope 

and demonstrates a realistic possibility for business 

growth.   

The Moses Lee Reid Entrepreneurship Award was 

created by endowments from Robinson alumnus, Dr. 

Kenneth Reid, Global Chief Investment Officer for 

AXA Rosenberg Group. The award is named in honor 

of his father. It is designed to recognize viable ventures 

designed by students at Georgia State University.  
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ñAll of the finalists 

were passionate about 

their businesses and I 

hope they use their 

success to springboard 

them to success as 

business owners.ò 

Tips for Entrepreneurs   $ÉÒÅÃÔÏÒȭÓ -ÅÓÓÁÇÅ  

For more information on these awards 

go to www.robinson.gsu.edu/rec/

busplan.htm 

¶ Murphy’s Law rules. Plan for the unexpected 
because that is what is going to happen. - Sydney 

LeJeune, Owner Office Helper* 

 

¶ Getting experience working for the type of 

business you want to own can be critical to your 

success. - Anonymous* 

 

¶ A business plan that states the company’s 
overall goals is critical. - Doug Kruse, CEO, Big 

on Leadership* 
 

¶ Watch your competition.  React to what they 

are doing. - Eric Hansen* 

 

¶ Know your business product (or service). No 

matter how much you know about running a busi-

ness, if you are not an expert on your product, the 

business won’t succeed. - Reagan Smith Good-

nough, Owner, EventSmith, Georgia State Alum 

 

*Cited from—The Ugly Truth about Small Busi-

ness, Ruth King, Sourcebooks, Inc., 2005 

Welcome to the inaugural 

issue of the Herman J. 

Russell, Sr. International 

Center for Entrepreneur-

ship newsletter.  We are 

excited about launching the 

newsletter as it provides a 

forum to report on people 

connected to the Center 

and who impact entrepre-

neurship in the Atlanta 

business community. 

 

We are delighted to feature Mr. Russell in our 

cover story, whose generous gift paved the way 

for educating hundreds of our students.  His gift, 

along with a gift from Kenneth Reid in honor of 

his father, Moses, and a gift from our Institute of 

International Business fund our annual Business 

Plan competition.  This year’s winners are fea-

tured in this issue. 

 

People are our focus.  As such, we have three 

sections devoted to successful entrepreneurs.  

Gary Giles, an entrepreneur extraordinaire and 

instructor at Georgia State is featured in Fac-

ulty Focus.  Reagan Smith Goodnough, a past 

Business Plan competition winner and founder 

of EventSmith, an event planning company, is 

our Alumni in Action.  Steve Tanner, Presi-

dent & CEO of Arylessence, is featured as our 

Society of Entrepreneur company.  The Soci-

ety is an invitation-only group of successful 

entrepreneurs who contribute to the success of 

future entrepreneurs.  We are grateful for all 

the things Steve has done to support the Center 

over the years. 

 

The Center has aggressive goals to bridge the 

academia/business community gap in our 

quest to influence the millions of entrepre-

neurs in the Atlanta area.  Developing a com-

munity of entrepreneurs will keep Atlanta 

vibrant and we strive to stay at the forefront of 

this movement.  I look forward to reporting 

our progress along with successes of students, 

faculty and entrepreneurs who help us achieve 

our goals. 

               ghenley@gsu.edu 



tunity to convince potential customers to give 

us a try.  There is also the constant challenge 

of finding the right talent to help you move 

forward.‖ 

 

When Mr. Tanner went through the Robinson 

College of Business it did not have the entre-

preneurship courses offered today.  Discuss-

ing his course work and its application to 

being an entrepreneur he said, ―Had I had the 

Arylessence, an Atlanta-based company, creates 

and manufactures custom fragrances and flavors 

for products in the industrial, institutional, food, 

health, home and beauty markets.   Since 1977, 

they have successfully designed and produced 

innovative, exciting fragrances and flavors to 

heighten the appeal of their customers’ prod-

ucts.  Steve Tanner, President of Arylessence, 

describes the business environment of a startup 

company through its growth and his experi-

ences throughout the process.   

 

―Our greatest challenge has been to convince 

our potential customer base of the real advan-

tages for them to utilize our capabilities.  Our 

customers need partners that can help their busi-

nesses achieve success.  It takes real effort and 

persistence to achieve the break through oppor-

opportunity to avail myself of some of those 

courses offered today, I probably would have been 

a lot more successful a lot sooner.‖ 

 

Advice Mr. Tanner has for entrepreneurs would be 

to do your research.  Make sure there is a real 

commercial need for your product or service.  Ask 

yourself why would anyone (your target demo-

graphic) make the effort and go to the expense of 

choosing your offering(s) over that of your com-

petition.  Its easier when you have a real point of 

difference in the market place. 

   

―Its rewarding to achieve success with a commer-

cial enterprise, so that has to rank number one.  

It’s enjoyable to share your successes with those 

that helped you and sacrificed for you along the 

way.  Its also rewarding to give back to commu-

nity.‖ 

Faculty Focus - Gary Giles 

Society of Entrepreneurs - Arylessence 

Alumni in Action - Reagan Smith Goodnough, EventSmith 
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talent to make it work. 

 

When asked to describe her business 

Reagan said, ―EventSmith offers com-

prehensive event design and manage-

ment services to create perfect events.  

In every step of planning we consider 

the perspective of your guests. What 

event elements will make this the most 

amazing, unique and personal event 

they have ever attended? We find out, 

and then we make it happen.‖ 

I wasn’t sure what I was in for when it 

came to running my own business.‖ 

 

So from Business Plan Competition win-

ner to successful entrepreneur, Reagan is 

enjoying her ―life-style‖ business, ―I 

really enjoy being in charge of my own 

time, but my most rewarding moments 

are just after a great event, when a client 

is extremely happy because everything 

went well.‖ 

 

Advice Reagan would pass along to as-

piring entrepreneurs - love the business 

and make sure family and friends support 

you because you will need positive peo-

ple as a reminder that you DO have the 

From her days competing in the Business 

Plan Competition to running an event plan-

ning company, EventSmith, Reagan Smith 

Goodnough has let her passion for busi-

ness lead the way.   

While a Georgia State student, Reagan 

learned valuable skills both in entrepre-

neurship classes as well as classes outside 

the recommended courses.  ―If there is 

something that would be helpful in what 

you want to do – take the class!‖ 

 

Her Georgia State education gave her the 

confidence to branch off on her own.  ―I 

never doubted my event planning talents, 

but before getting the business background 

and learning more about entrepreneurship, 

For more info check out: 

www.eventsmithatlanta.com 

 

rity, passion, and versatility.  He tells his 

students that you have to be creative in all 

aspects of the business from product/service 

ideation, to recruiting, to marketing, to fi-

nance, etc. because as a small business, you 

have limited resources. 

 

He has found that the most rewarding part of 

starting and running a business is the journey 

itself.  ―I would say that it is a similar sense 

of accomplishment as you get from running 

your first marathon.  It’s something you 

weren’t sure you could do, but you worked 

hard and persevered.  Once you finish the 

marathon, there’s no trophy (for those of us 

in the back), but reward and sense of satisfac-

tion in overcoming obstacles makes it all 

worthwhile.‖ 

Some of the advice he gives his students and 

those seeking to become an entrepreneur is 

learn to live below your means.  ―The fact is 

that you will take a pay cut when you start 

your own business.  There are some very 

smart, talented people out there who can’t 

afford to take the leap into entrepreneurship 

because they live beyond their means.  Also, 

there is no substitute for experience.  Get an 

opportunity to work in a business and observe.  

This will help prepare you for running your 

own show.‖ 

 

Giles has experienced a great deal in his suc-

cessful career and in his opinion, people issues 

were definitely more taxing than issues involv-

ing cash flow, customer, product/services, etc.  

He feels the most important characteristics for 

an entrepreneur to possess are tenacity, integ-

Gary Giles is a part-

time instructor in the 

Robinson College of 

Business and is also a 

successful entrepre-

neur with years of 

experience running a 

start-up business.   

 

When asked about what courses have aided him 

the most in his ventures, he found organizational 

behavior was the most unexpectedly helpful 

class.  ―I didn’t appreciate how much time I 

would later spend dealing with culture, norms, 

team structure, etc.‖  Also having a solid founda-

tion in understanding financial statements is 

crucial to starting a business.  He also wished 

Georgia State had the Entrepreneurial focus it 

now has when he attended. 



Drew Hermann, Editor 

J. Mack Robinson College of Business 

Georgia State University 

Room 1017, RCB Building 

Phone: 404 413-7542 

The Herman J. Russell of International Center for Entrepreneurship provides several award opportunities both through 

its course offerings and the Business Plan Competition. 

Business Plan Competition Awards 

Herman J. Russell, Sr. International Venture Award:  $10,000 for an excellent international venture concept to stu-

dents at GSU 

Moses Lee Reid Entrepreneurship Award:  $5,000 for an entrepreneurial business concept awarded to students at GSU 

Other Awards 

Field Study Course:  We’ll give you the chance to learn from working with a real entrepreneur, to earn academic credit 

and to obtain a $1,000 award for your accomplishments 

 

Education Offerings  

For further information on the education offerings go to: 

http://www.robinson.gsu.edu/rec/education.htm  

Weõre on the Web 

www.robinson.gsu.edu/rec 

MBA Courses Offered 

 

MGS 8500:  Entrepreneurship and Enterprise 

MGS 8590:  Field Study in Entrepreneurship 

MGS 8510:  Business Plan Development 

MGS 8530:  Negotiation 

MGS 8420:  Enhancing Leadership Skills 

MGS 8620:  Competitor Analysis 

IB 8100:       International Entrepreneurship 

IB 8620:       Technology and Global Competition 

 

*MBA concentration in Entrepreneurship is Available 

 

MBA career path in International Entrepreneurship 

 

MGS 8500:  Entrepreneurship and Enterprise 

MGS 8590:  Field Study in Entrepreneurship 

IB 8090:       International Business Environment 

IB 8100:       International Entrepreneurship 

MGS 8510:  Business Plan Development* 

IB 8990:       Policy & Strategy in the International Marketplace 

* Only need to choose one of these courses 

 

 

Undergraduate Courses Offered 

 

MGS 4500 : Entrepreneurship and New Venture Management 

MGS 4590:  Entrepreneurship Field Study 

MGS 4550:  Managing a Family Business 

MGS 4560:  Small Business Management 

 

Undergraduate Certificate in Entrepreneurship 

 

¶ Requires completion of any three of the above courses  

¶ Subject to the minimum Georgia State University cumulative GPA 

requirement for entrance into RCB upper-level classes  

¶ GPA of at least 3.3 for the three courses, with no grade lower than a B 

  Entrepreneurship Awards  


